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Summary of the Impacts

Åsuccessfully veer local media towards significantly 
changing their reporting style to be more constructive 
and responsible. 

Åinfluenced the stakeholderssuch as social media and  
Governmentbodies to join us insuicide prevention. 

Åsuicide rate in Hong Kong has reduced by more than 30% 
in the period 2003-2015 which exceeds the 10% target in 
ten years set by the World Health Organization (WHO).
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Underpinning Research ɀ
Roles & Contextual information 

ÅOur research on media effect started since 2004

ÅRole of team members in creation of such knowledge: 

ÅProf. Yip and Dr. Cheng are the corresponding author or the first 
author of research

ÅContextual information:

ÅBoth Prof. Yip and Dr. Cheng are active members of the International 
Association for Suicide Prevention (IASP) Media Task Force. 

ÅOur efforts are concerted with other international colleagues' work 
and have been adopted in the most updated IASP/WHO Media 
Recommendations for Suicide Reporting. 

ÅWe were invited to give talks on Preventing helium suicide in 2017 
world congress of the IASP and The University of Melbourne
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Underpinning Research -
Media effects on suicide

/ÕÒ ÓÔÕÄÉÅÓ ÆÏÕÎÄ ÌÏÃÁÌ (ÏÎÇ +ÏÎÇ ÐÒÅÓÓȭÓ ÕÓÕÁÌ ÐÒÁÃÔÉÃÅÓ ÏÆ 
reporting suicide news was frequent, selective, and often over-
simplified the suicide causes with stereotypes [1, 2, 3]. 
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prominent reporting 
of celebrity suicide 

sensational reporting and online 
coverage of a new suicide method 
(such as charcoal burning)

Details reported in suicide news 
(regardless of whether the deceased was a 
celebrity or used a novel suicide method) 

significantly increase suicide 
rates in the short-term [4]

facilitate rapid spreading of such method 
within Hong Kong, as well as from Hong 
Kong to other East Asian areas [5]. 

Unlike other countries, media effects in Hong Kong is  far 
overreaching & not limited to new suicide method or 
celebrity suicide but also extended to other methods of 
suicide and affected the ordinary people [6]
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Underpinning Research -
How to effectively engage media professionals 
regarding suicide news reporting

Practices were non-
compliance with the 
guidelines of suicide news 
reporting recommended by 
the WHO

Our Research

published localised
guidelines in 2004 named 
Ȭ2ÅÃÏÍÍÅÎÄÁÔÉÏÎÓ ÏÎ 3ÕÉÃÉÄÅ 
Reporting for Media 
0ÒÏÆÅÓÓÉÏÎÁÌÓȭ [1]

Engage the local media to 
change reporting practices

only slight changes on 
ÔÈÅ ÌÏÃÁÌ ÍÅÄÉÁȭÓ 
reporting style were 
observed [2, 3]. 

Our Evaluation

(1) Local media professionals were willing to support 
suicide prevention but often lack the knowledge and 
awareness of the media guidelines and persistent
(2) continuous engagement with various levels of 
media professionals was required in order to change 
their suicide news reporting practices. 
(3) work with other stakeholders together to 
convince the media to change reporting practices

Our qualitative study [4]

published updated 
recommendations on suicide 
news reporting and adopted 
online information dissemination 
in 2015 

Initiated a long-term KE project to 
engage the local media in 2014

1. Liang, T. (2004). Suicide and the Media: Recommendations on Suicide Reporting for Media Professionals.Hong Kong Jockey Club Centre for Suicide Research and Prevention, University of Hong Kong.
2. Cheng, Q., & Yip, P. S. (2012). Suicide news reporting accuracy and stereotyping in Hong Kong. Journal of affective disorders, 141(2), 270-275. 
3. Fu, K.-W., Chan, Y.-Y., & Yip, P. S. (2011). Newspaper reporting of suicides in Hong Kong, Taiwan and Guangzhou: compliance with the WHO media guidelines and epidemiological comparisons. Journal of 
epidemiology and community health, 65(10), 928-933. 
4. Cheng, Q., Fu, K. W., Caine, E., & Yip, P. S. (2014). Why do we report suicides and how can we facilitate suicide prevention efforts? Crisis.



Underpinning Research ɀ
Innovativeness and Significance of research findings
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Innovativeness 
of our research: 

Used advance statistical methods

Identified the unique patterns of media 
effects on suicides in Hong Kong [1-6]

Significance of 
the knowledge

suicide reporting is strongly correlated 
with suicide incidence
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Engagement (1) 
Update of media guidelines

1. Features: 

ÅLocalisedguideline based 
on the guidelines of the 
WHO

ÅAvailable in both English 
and Chinese versions

ÅContinuously update good 
and bad examples of real 
suicide news reports with 
detailed review comments 
in the website.

ÅProvide local community 
resources 

Åinclude recommendations 
not only for traditional 
media but also online media
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2. Dissemination

Åpublished online 
(CSRP website and 
Facebook)

Åattached in 
communications with 
local media

Yip, P.S.F. & Cheng, Q. (2015). Recommendations on Suicide Reporting & Online Information Dissemination for Media 
Professionals. Hong Kong Jockey Club Centre for Suicide Research and Prevention, University of Hong Kong.
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Had direct 
contacts

Contacted the Next Media through emails, 
phone calls, meetings
Paid field visits to both Hong Kong and Taiwan 
Apple Daily

Gave continuously 
reminders

ɆSent concern letters and phone calls follow 
up once we spotted inappropriate suicide 
news report in our daily monitoring

ɆFrom 2014 to 2016, we have sent over 60 
concern letters to various media outlet

ɆWrote commentaries in local media

Engagement (2) 
build trust relationship with local media

ÅProvided research evidence of 
media effects on suicide 
incidents.

ÅAppealed to their sense of 
social responsibility

ÅGave recommendations on the 
appropriate way of reporting

Å Invited them to enquire 
experts more when reporting 
suicide news.
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Engagement (2) 
build trust relationship with local media

, , & . (2014, November 27). . Apple Daily. Retrieved from http://hk.apple.nextmedia.com/news/art/20141127/18949430
, , & . (2015, January 12). . Hong Kong Economic Journal. Retrieved from 

http://www1.hkej.com/dailynews/commentary/article/969136/
Yip, P. (2015, April 10). The tragedy of suicide: good journalism can help. South China Morning Post. Retrieved from http://www.scmp.com/comment/insight-
opinion/article/1761668/tragedy-suicide-good-journalism-can-help

, & . (2016, January 20). . Mingpao. Retrieved from 
http://news.mingpao.com/pns/dailynews/web_tc/article/20160120/s00012/1453226453128



Impacts Achieved
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1. Removal and reduction of inappropriate 
news reporting

2. Increasing of responsible news reporting and 
dissemination

3. Impacts on other stakeholders to support 
media engagement 

(Details explained in the following slides)



Impacts Achieved (1)
Removal and reduction of 
inappropriate news reporting
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Immediate response of the Chief Executive Officer of the 
Next Media (the Hong Kong Apple Daily publisher)

Ɇexpressed appreciation to our knowledge exchange and was willing 
ÔÏ ÃÏÎÔÉÎÕÅ ÃÏÏÐÅÒÁÔÅ ×ÉÔÈ ÕÓ ÔÏ ÐÒÏÍÏÔÅ ÓÕÉÃÉÄÅ ÐÒÅÖÅÎÔÉÏÎȡ ȰI am 
glad to meet you all yesterday. Thanks a lot to share with us your 
concerns which are valid. We will take your views in serious 
considerations when coming across the same kind of news in the future. 
Please feel free to tell us if you think what we did may cause problem. It 
ÉÓ ÁÌ×ÁÙÓ ÎÏÔ ÏÕÒ ÃÏÍÍÉÓÓÉÏÎ ÂÕÔ ÏÍÉÓÓÉÏÎȣȱ[1]

Ɇwithdrew a few animation news from their official website that 
illustrated details of suicide methods [2]

1. Email exchange with Publisher (now the Chief Executive Officer), Apple Daily Hong Kong.
2. . (2012, Sept 9). Apple Daily. 

Removed



Impacts Achieved (1)
Removal and reduction of 
inappropriate news reporting
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Immediate response of the Chief 
Executive Officer of the Next Media

Ɇreminded colleagues to be more cautious when 
reporting suicide news and producing animations 
[1, 2]. 

Ɇremoved personal information of a HKU student 
suicide case from their official website

Continuous partnership 

ɆWhen any suicide occurred, the Apple Daily 
reporters always make a call to us for comments 
and we always try to ensure that their reporting to 
be in a responsible manner. 

1. Cheung, K. H. (2014, November 28). . Apple Daily. Retrieved from http://hk.apple.nextmedia.com/news/art/20141128/18950635
2. Cheung, K. H. (2014, September 22). . Apple Daily. Retrieved from http://hk.apple.nextmedia.com/news/art/20140922/18874748


